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Objectives
• Describe ways in which social media can be 

beneficial professionally for individuals and 
organisations.

• Discuss the potential disadvantages of using social 
media, and give tips on how to avoid them.

• Introduce BHIVA External Relations Subcommittee 
and our work.



Do you use social media?
How many social media networks/apps do you use?

Option 1: None
Option 2: 1
Option 3: 2
Option 4: 3
Option 5: 4 or more 



A brief introduction to social media
• Social media are websites and applications that enable 

users to create and share content or to participate in 
social networking.

• Twitter is the most popular social media tool for 
science communication in healthcare1.
– microblogging and social networking service on which 

users post and interact with messages known as "tweets". 
– tweets restricted to 280 characters.
– 330 million active users a month.

1. Noorden RV. Online collaboration: scientists and the social network. Nature. 2014.



vs.



Courses, conferences and scholarships 



Following conferences

#BHIVA2019
#conferenceFOMO



Keeping up to date – studies and data
#medtwitter

#meded

#FOAMed

Tweetorial



Connecting with experts



Connecting with experts



Learning about methods 

#epitwitter
#AcademicTwitter



Community connections



Jobs and fellowships
@pubhealthjobsuk
@IDDjobs

@findaphd



Support and mentorship
#AcademicTwitter

#epitwitter

#phdchat

#PhDlife
#LGBTSTEM

#WomenInSTEM

@tigerinstemm

#AcademicChatter



Reach and visibility



PitfallsExclusively/mostly self promotion
Medical advice

Trolls?



• Privacy – be aware of the 
limitations of online privacy 
and review your settings.

• Follow the guidance in 
‘Maintaining a professional 
boundary between you and 
your patient’.

• Be open about conflicts of 
interest.

• Maintaining confidentiality.
• Respect for colleagues. 
• Online posting subject to 

same laws of copyright and 
defamation.

• If you identify yourself as a 
doctor in publicly accessible 
social media, you should also 
identify yourself by name. 

“The standards expected of doctors do not 
change because they are communicating 
through social media rather than face to face or 
through other traditional media.”





Organisations and social media
• Professional organisations
• Hospitals, departments, clinics
• Academic journals
• Research studies
• Charities
• Groups



Advantages of social media
• Health promotion
• Challenging misinformation
• Reaching diverse or targeted 

audiences 
• Disseminating research
• Organisation updates
• Networking
• Advertising
• Accessibility



Activism and challenging stigma 
@NHS



Conferences



#BHIVA2019
235 Unique authors

4.7K Engagements

2.6M Potential impressions





Potential pitfalls
• Tight word limits mean that nuance can be missed 

– can you link to a website, or screenshot?
• Concern about negative feedback, poor publicity –

do you have an escalation plan?
• Making sure those running the account are aware 

they are representing the views of the organisation
– what training do you provide them?



Tips 
• Think about how you want to use social media

– eg. to interact, to promote, to lurk.
– Social media can be a performance - what image do you want to 

present to the world?
– Boundaries between professional and personal life - what do you 

want to keep off social media?
• Don’t say anything you wouldn’t be happy to say out loud in 

a room with (for example) your Chief Executive, a tabloid 
journalist and a parent present.

• No patient identifying information.



Tips
• If you are setting up a clinic account, speak to 

your trust’s communications team.
• Read GMC/professional guidance.
• Boundaries with patients.
• Keep it generally positive.
• It’s ok (and advisable) 

to take a break!



BHIVA External Relations Subcommittee

Steve Gray, Medivents.



Follow us and join us!
On @BritishHIVAssoc

We are recruiting volunteers to run these accounts:
- 6 months placements.
- Training, supervision and membership of the 

External Relations Subcommittee.
- Chance to get involved in BHIVA and it’s work.



Conclusion
• Social media is a useful tool for engaging and learning.
• Can help make organisations more accessible to their 

users/members.
• Significant impact in disseminating information –

potentially reaching clinicians, scientists, patients, 
policy makers and the general public.

• Important way of challenging myths and stigma.
• If used carefully, possible negative effects can be 

mitigated. Plan how you want to use it.
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